APPLICANT

SARAH JOHNSON
400 East Denny Way #101
Seattle, WA 98122
cell: 206.799.4759
home: 206.709.1231
smj_graphicdesign@yahoo.com

09.01 - PRESENT - Freelance
Graphic Design. Please see
Freelance Work section for
more details. @

CALL 206.799.4759
To View My Portfolio @

-

| SHILLS

MAC and PC Platforms
Photoshop

FreeHand

QuarkXPress
Dreamweaver
PowerPoint

HTML

Digital Prepress

Identity

Branding

Typography

Letterform Design
Layout

Collateral

Concept Development
Excellent Craftsmanship
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EDUCATION FREELANCE WORK

ASSOCIATE of Applied Arts, Graphic
Design, The Art Institute of Seattle.
Completed: September 22, 2001

WORK HISTORY

04.04 - PRESENT - Case Manager,
Dr. Stuart Greenberg, Forensic
Psychology, 2815 Eastlake Ave E,
Seattle, WA 206.320.0044

04.03 - 12.04 - Framing Designer,
Exclusively Art. 9 Mercer, Seattle,
WA 206.283.9019

CURRENT PROJECT

HANDBILLS, Posters, and Web-
Site Design and Maintenance.
“www.hometowngravy.com”
Client: Hometowngravy, Levi
Silberman. Reference @

PAST PROJECTS

BROCHURE - “Underground Miner
Training Program” Clients: Stillwater
Mining Company and Montana Tech.
Reference @

EVENT FLYER - “Feedback Loop”
Clients: “Feedback Loop” DJ’s and
The Vogue. Reference @

CONTRACTOR - Microsoft
Conference On-Site Presentation
Support and Graphic Design. Clients:
Silver Fox Productions and Microsoft.

WEB SITE - Design and Code
www.toscanapizza.com Client:
Toscana Pizzeria.

LOGO AND LETTERHEAD -
WSU Day Camp for Kids. (Student
Studio, The Art Institute of Seattle)

Jeff Tochihara

HR Director

Stillwater Mining Co.
406.322.8830
jtochihara@stillwatermining.com

Ray Merriwhether
“Feedback Loop” DJ
206.323.9311

Levi Silberman
President
Hometowngravy
206.860.2841
hometowngravy@
hometowngravy.com

WORK SAMPLES ATTACHED
Portfolio Available Upon Request.
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STUDENT WORK

APPLICANT
1
SARAH JOHNSON
400 East Denny Way #101 !
Seattle, WA 98122 =|
cell: 206.799.4759
sushi bar ang resfauran[
25’]1 Secoﬂd, i belltown

home: 206.709.1231
smj_graphicdesign@yahoo.com

uzsabl
ST O

206.239.0321

- WASABAI BISTRO -

The objective of this project was to create
an ad which emphasized typographical
layout, while utilizing and strengthening an
existing business identity.

BACKGROUND

The Salon Virtu

project was
completed as part
of two separate
assignments. The
first project was to
design a series of
icons to represent
departments or

services offered. | .
then revisited this These Designs were all completed

project when | as part of my education at The Art

O d O
: Institute of Seattle. All projects were
needed to design a o ;
S I v based on existing businesses. Ilnln

Emphasis was placed on the

IEEnILIgy. importance of tailoring the design to _
the clients’ specific demographic and How do you design a
financial needs. logo to have an e-

business feel and

stand out from the

@ competition? |

explored this question

CLOUD with ijoin.com, an

internet-based global

This project was a team effort to redesign an existing networking company.
corporate identity. We recreated the business

cabinet, collateral items, advertising, and signage. @
Co-Designers: Kathy Moore and Eric Wyttenbach
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PROFESSIONAL WORK

APPLICANT T

SARAH JOHNSON Feedback Loop

400 East Denny Way #101
Seattle, WA 98122
cell: 206.799.4759

home: 206.709.1231

|

|

|

|  This flyer was

|
smj_graphicdesign@yahoo.com :

|

|

|

|

|

|

used for an on-
going music
event at the
Vogue. It was
commissioned by
the participating
musicians.

REFERENCES for “Feedback Loop”
and the “Underground Miner Training
Program” can be found on page one.

Portfolio available upon request .

I recently designed this brochure for the “Underground Miner
Training Program” at Montana Tech of the University of Montana.
The project was co-founded by Montana Tech and Stillwater
Mining Company to help replace a vanishing workforce with
properly trained, safe, and qualified individuals who have been
displaced from other industries. The purpose of the brochure
is both to promote the program and to educate candidates
about the “pros and cons” of working as an underground miner.

(

I created this
website for
Toscana
Pizzeria. My
client wanted
his customers
to be able to
view the menu
and the monthly
specials on-line.
I created a
series of icons
to work with the
existing color
scheme and
business
identity.

@OO0®O

-
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